
Marketing – Graduate Placement  

 
 

 

 

 

Background 

 

Whitechapel Gallery is the artists’ gallery for everyone.  

 

For over a century we have engaged young and diverse audiences 

by premiering world-class artists from modern masters such as 

Pablo Picasso, Jackson Pollock, Mark Rothko and Frida Kahlo to 

contemporaries such as Sophie Calle, Lucien Freud, Gilbert & 

George and Mark Wallinger.  

 

We are proud to continue this tradition today. With beautiful 

galleries, exhibitions, artist commissions, collection displays, 

historic archives, education resources, inspiring art courses, 

dining room and bookshop, the expanded Gallery is open all year 

round, so there is always something free to see. 

 

The Gallery is a touchstone for contemporary art internationally, 

plays a central role in London’s cultural landscape and is pivotal to 

the continued growth of the world’s most vibrant contemporary art 

quarter. 

 

Role 

 

Whitechapel Gallery is offering an exciting opportunity for a 

Graduate to make a genuine contribution to work of the Gallery this 

summer. The Graduate will be expected to support a broad range 

of marketing activity targeting a variety of audiences. Attention to 

detail, professionalism, responsiveness, the ability to handle 

multiple projects and remain calm under pressure is essential in 

the role. 

 

The Marketing Graduate Placement sits within the Audiences and 

Communications Team.  

 

Accountability 

 

The Marketing Graduate Placement is accountable to the 

Marketing Manager and Director of Audiences and 

Communications 

 

 

Job description 

……. 

 



Duties and Responsibilities 

 

Marketing Campaigns  

 

 With the guidance of the Marketing Manager, create timely and 

targeted digital marketing campaigns to successfully attract 

audiences to our summer programme, including: 

 

- First Thursdays (a monthly bus and walking tour of east 

London galleries) 

- Public Programme (taking place every Thursday evening, 

ticketed talks, films, performance and symposium) 

- Education events (free schools, youth, family and 

community activities) 

- Commercial activities (ticketed special food events, limited 

editions sale, new publication launches, venue hire and 

professional course bookings, annual book fair) 

- Nocturnal Creatures (our new annual free late night 

contemporary art festival on Saturday 20 July) 

 

 In liaison with the Marketing Manager and the rest of the team 

ensure that funders, sponsors and partners are accurately 

accredited on our website, email and social media 

 

General Digital Marketing  

 

 Upload information and images to www.whitechapelgallery.org 

on a regular basis to ensure that the website is up to date and 

accurate. 

 

 Maintain, update and develop the organisation’s database of e-

bulletin subscribers 

 

 Send out monthly and quarterly e-bulletins according to 

schedule. Distribute e-invitations for openings and key events. 

 

 Update the Gallery’s Facebook, Twitter and Instagram pages 

and other social networking sites such as You Tube as required. 

 

 Organise video and audio content for whitechapelgallery.org 

and youtube, including working with in-house AV team and 

external film makers. 

 

http://www.whitechapelgallery.org/


 

Database and Mailings  

 

 Update Communications department contacts on the 

Gallery’s Raiser’s Edge database and disseminate returned 

mail to other departments for updating. 

 

 Maintain up to date marketing contacts databases. 

 

 

Administration 

 

 Collate information and produce reports and spreadsheets 

for analysis e.g. visitor figures and website statistics. 

 

Other  

 

 Assist in the organisation of events, meetings, media views 

and private views and attend as required. 

 

 Help and support the department as required. 

 

 Any other duties requested by the Director of Audiences and 

Communications, Marketing Manager and Design and 

Production Manager. 

 

 

Personal Specification 

 

 Essential Desirable 

Qualifications  Holds a degree in 

a relevant 

subject and has 

graduated in the 

last 12 months 

 

 Marketing 

Degree 

 Digital 

Marketing 

certificate  

Experience  Outstanding 

proven 

administrative 

and small scale 

project 

management 

experience 

 

 Experience of 

liaising with 

people at all 

levels  

 Experience of 

developing 

digital solutions 

 



 Essential Desirable 

Knowledge  Good 

understanding of 

Whitechapel 

Gallery and its 

current and past 

programme 

 Knowledge of 

marketing and/or 

media principles 

and practice, 

preferably in the 

arts or creative 

industries  

Skills  Ability to 

assimilate and 

understand 

information and 

ideas quickly, 

with experience 

of writing copy 

and materials for 

publication or 

visitor use 

 Confident and an 

excellent 

communicator, 

verbally and in 

writing to a 

variety of 

audiences 

 Highly computer 

literate with 

proficiency in 

Wordpress, 

Mailchimp email 

system, Word,  

Excel, 

Photoshop, and 

social media 

 Experience of 

Adobe packages 

including 

Illustrator, 

InDesign and 

Photoshop 

Personal Attributes  Ability to remain 

calm under 

pressure 

 Demonstrable 

enthusiasm, 

professionalism 

and application 

to work, ensuring 

deadlines are 

met 

 

 Able to use 

initiative and 

generate ideas 

 Ability to work as 

part of a team 

and 

independently 

 



 

Conditions of Work 

 

 Permanent 

 Hours of work: Full-time, 9:30am – 5:45pm, with one hour for 

lunch.  Some evening work will be required, however time off in 

lieu will be offered 

 Salary: £17,737.85 gross per annum 

 Probation period: 6 months  

 The period of notice is 1 month in writing on either side, 2 weeks during probation 

period 

 

 

In addition, the benefits you are eligible to receive are, subject to availability: 

 

 25 days annual holiday (pro rata for part-time 

staff) 

 Option of 5% of your gross salary provided as 

employers’ pension contribution 

 Discount from the Gallery bookshop  

 Discount from the Whitechapel Café/Bar  

 Discounts on editions (one per edition) and 

publications  

 Training opportunities 

 Annual research/travel grant of £200 (pro rata 

equivalent for part time staff) 

 Option to participate in the Childcare Voucher 

scheme. 

 

 

 


